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M OT H E R S  I N  I N D I A  U S I N G  M O B I L E

#B re a k T h e H a b i t

The Kellogg Company is an American multinational food-manufacturing company headquartered in Battle 
Creek, Michigan, United States. Kellogg's produces cereal and convenience foods and markets their products 
by several well known brands including Corn Flakes, Keebler, and Cheez-It. Kellogg's mission statement is 
ϦbƻǳǊƛǎƘƛƴƎ ŦŀƳƛƭƛŜǎ ǎƻ ǘƘŜȅ Ŏŀƴ ŦƭƻǳǊƛǎƘ ŀƴŘ ǘƘǊƛǾŜΦέ



H I G H L I G H T S

ά¢ƘŜ ІBreakTheHabitinitiative is aimed at educating 

and influencing Indians about the importance of a 

healthy breakfast. We have driven 7X higher 

ŜƴƎŀƎŜƳŜƴǘΣ ŀǘ ǎŎŀƭŜΣ ǳǎƛƴƎ ƳƻōƛƭŜΦέ 

C U S T O M E R  T E S T I M O N I A L

R E A C H E N G A G E M E N T

click-through rates as 
compared to industry 

average

7X

higher dwell time than 
average

2X
-YŜƭƭƻƎƎΩǎ LƴŘƛŀ

4 Mn
impressions delivered

in 2 weeks



Kellogg India suggests that three out of every four (72%) Indians do 
not have nutritionally adequate breakfast and one out of every four 
actually claimed to skip their breakfast completely.

YŜƭƭƻƎƎ LƴŘƛŀ Ƨƻƛƴǎ ƛƴ LƴŘƛŀΩǎ ŦƛƎƘǘ ŀƎŀƛƴǎǘ ƳŀƭƴǳǘǊƛǘƛƻƴ όƭŀǳƴŎƘŜǎ ŀ 
movement against skipping/skimping breakfast) and unveils the 
#BreakTheHabitof skipping breakfast campaign. The power packed 
campaign aims to reverse these numbers and highlight how starting 
the day with a nourishing breakfast unfolds a power packed day.

YŜƭƭƻƎƎΩǎ ǿŀǎ ƪŜŜƴ ƻƴ ŎǊŜŀǘƛƴƎ ŀǿŀǊŜƴŜǎǎ 
about the importance of breakfast and 
influencing the habits of kids in metro cities. 
Hence, the key influencers - young mothers, 
ƘŀŘ ǘƻ ōŜ ΨŀŎǘƛǾŜƭȅΩ ŜƴƎŀƎŜŘ ƛƴ ŀ ŎǊŜŀǘƛǾŜ 
manner

T H E  C H A L L E N G E



T H E  S O L U T I O N

An immersive mobile experience 
(rich-media) was designed to engage young 
mothers in India. With consumers spending 
over 4.5 hours on their smartphones, mobile is 
the new primary screen. Consumers can not 
only consume content on their smartphones 
but also interact with brand stories. And, the 
ability to target on mobile enables precise, 
relevant engagement at the right time with the 
intended audience. 
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M A R K E T I N G  O B J E C T I V E S

INTERACTIVE RICH 
MEDIA CREATIVES

AUDIENCE TARGETING ON 
GAMING & ENT. APPS

Young mothers were targeted in top app 
categories where they spend majority of their 
time on mobile, including gaming and 
entertainment apps. 

TIME 
TARGETING



I N M O B I  C R E AT I V E  A P P R O A C H  TO  E N G A G E  T H E  
I N D I A N  M O M


