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SPORTS ENTHUSIASTS IN INDIA
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Source: InMobi Audience Intelligence Platform, 2021 | Know The Sports Enthusiasts of India



Consumers are glued to their smartphones

on cricket match days

Mobile usage spike seen during Cricket match days in the second phase of IPL 2021

Top Search Keywords
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The IPL Festival
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The Mini Festive Season Tip

Brands can leverage IPL cues to dovetalil their campaigns

TlmEIlne for building brand recall and supporting their marketing

) funnel focused activities.
2+ months of marketing season

For instance, IPL as an event can be used for driving
: brand awareness campaigns, followed by each of the
18 March 26 March 17 April . .
Holi IPL starts Easter occasions where brand can then drive sales. Not only
festivals, but brands can also target corresponding
events such as end of financial year and back-to-school.

9 bl 15 April 14 April

Mother’s Good Friday Baisakhi
Day

19 June
Father’s
Day
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Historical data shows that Search witnhesses a

massive surge during IPL Season

Sports Vertical Search Trends 2020 Sports Vertical Search Trends 2021

Jan Feb Mar  Apr May  Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep  Oct Nov  Dec

IPL 20217 Season happened in two phases: 9 April to 2 May & 19 September to 15 October

INMOoBI =- Microsoft Source: Microsoft Internal Data | The IPL Festival



Search witnhesses a massive surge
during the IPL Season

The overlap of IPL & mini-festive season in 2022 can be leveraged to
amplify search volume

Looking at the previous years’ data, this is a good time for brands to
leverage topical content driven campaigns to connect with a well
engaged, high-intent audience on search

* Leverage the mini-festive season to initiate branding
activities - This is a great opportunity for brands to capture
attention and build awareness amongst highly qualified
audiences for a period of over 2 months

» Lay groundwork for the main shopping season in 2022 -
Connect with a strongly engaged audience online across
segments and equip them with information to make the best
purchase decisions during the later half of the year

<
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Sponsor brands witnessed spike on search

Brands small or big, old or new influence user searches as they sponsored IPL. Catch
this opportunity and drive users to your brand.

Search Vol. Growth - of IPL Sponsor Brands

160% Play smart — capture the
category the IPL

140% o
sponsors fit in

120%

100% Prepare for game day
80% with Keyword Planner.
It'll help you find

60% keywords related to your
40% products, services and
20% I I l l l commercials.
Dream 11 Cred Pharmeasy  Hotstar Amazon MX Taka Unacademy  Byju's Groww Kent RO Livspace

Prime Tak

INMOoBI =- Microsoft Source: Microsoft Internal Data, MoM Growth during IPL (February '21 vs Mar '21) | Preparing For The IPL Season

Increase in Search Volume



https://advertise.bingads.microsoft.com/en-us/solutions/tools/keyword-planner

People plan purchases of satellite TV

subscriptions prior to the season

This is the season where most people spend to enjoy watching sports.

Search Vol. Growth Satellite TV Services Tip

Plan your budgets to
leverage this trend in the
months preceding IPL.

Videocon D2H

D2H

People usually start
searching for
Subscriptions weeks in
advance of IPL season.

INMOoBI =- Microsoft Source: Microsoft Internal Data, MoM Growth during IPL (February '21 vs Mar '21) | Preparing For The IPL Season

Satellite TV Category

TataSky

o
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Not just sponsors or direct categories..

IPL score IPL schedule
IPL live score Match Today
IPL match Prime Video
SRH Disney Hotstar
IPL points Nike

RCB Amazon Prime
KKR Adidas

CSK Dhoni

KXIP Netflix

Knight Rider Live Score
Super Kings T20

Mumbai Indians Kohli

...Spikes were seen across verticals
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Get In On
The Action
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As expected, cricket related terms have seen
a huge spike during the season

Correlate your brands with these rising keywords to boost brand awareness on search Tip
MoM growth, compared between IPL months of 2021
While you target rising
searches, your ad texts

and creatives should be
event oriented

IPL Match Today
7020/ 2 1 1 O/ Ex — An investment /
IPL Score Oa O A BFSI segment text can
read “Be An All Rounder.
2 3 1 XA Cricket category Fantasy Sports Category Make Money From

0] Timely Investments”
42% .

INMOoBI =. Microsoft Source: Microsoft Internal Data, MoM Growth during IPL (March ‘21 vs. April '21) | Get In On The Action



IPL nudges people to get fit &
In shape

i

Fitness and health related searches
also witness an increase during IPL

Tip

The IPL anyway pushes

o) o) for fitness. With the
1 1 9 / 9 6 / hybrid work model still
o) o) . e

: . . in play, this is an
Exercise Equipment Vitamin opportunity for brands
to leverage to connect
with their audiences.

Brands should double

down in the fitness
2 8 % 8 % category this season!
Nutrition & Diet Vertical Healthy Food

INMOoBI | m Microsoft Source: Microsoft Internal Data, MoM Growth during IPL (March ‘21 vs. April '21) | Get In On The Action



In-home entertainment continues
to witness a spike

Increase in OTT consumption as well
as games related categories

Search Vol. Growth — Entertainment & Gaming

The onset IPL season
encourages cricket

gamers and enthusiasts
6 1 % 2 5 % to get back into the
Hotstar Game download game. This is a great

time for brands to own

the category and focus

on the segment.

10%

Game Category

INMOoBI | m Microsoft Source: Microsoft Internal Data, MoM Growth during IPL (March ‘21 vs. April '21) | Get In On The Action




Food & Grocery Delivery see an

uptick with watch parties at home

Searches relating to food delivery will
continue to rise this year as cricket
fans watch matches together at home

180% 00%

Order Grocery Order Food

Contoso Foods for Every Day —
Home Delivery Available

Ad - contoso.com/party/foods
Enjoy delicious Contoso pizza at your
next game day party.

Pizza goes best with cricket, place your
order during the timeout.

Tip

IPL and festivals coming
together calls for at
home get-togethers,
watch parties, and
celebrations. This
category is witnessing a
sustained growth on top

Enhanced Sitelink of the tremendous

growth seen last year.

A

INMOoBI | m Microsoft Source: Microsoft Internal Data, MoM Growth during IPL (March ‘21 vs. April '21) | Get In On The Action




Home furnishing searches rise as

people upgrade their living spaces

Home furnishing related categories Tip
continue to see increase with the L
Home furnishing

extended WFH categories related

searches increased as
people chose the

61% 48% watch PL It eason,

Sofa Furniture

Brands should ramp up
in the home furnishing
category during this IPL
season to tap into the

) o) .
47%.  30% o

. R > Chair Living Room

¢ A Furniture Category I

INMOoBI | m Microsoft Source: Microsoft Internal Data, MoM Growth during IPL (March ‘21 vs. April '21) | Get In On The Action



Don't Drop The Ball —
Own The Category!
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Leverage Search Across The Marketing Funnel

Q Pro Tips

VIDEO ADS

DISPLAY ADS INTEREST
SOCIAL

PROMOTED CONSIDERATION
ADS
INTENT

AWARENESS

Use IPL related keywords — this is to ensure you establish a
correlation and be on top of mind with users searching for
IPL. This will also help set-up the brand for the upcoming IPL
season.

SEARCH ADS

INTEREST AND CONSIDERATION

Use non-brand or generic keyword to generate interest for
your brand in a user's mind. Consumers know about a
product or a service but are unfamiliar with the brand.
Usually, the search query here is very wide open like
“Sunscreen Lotion”

INTENT AND EVALUATION

REMARKETING ‘

Search query should have a term including high intent or
evaluating between options keywords like “best”, “price for”,
“compare”

SALE

Usually has the brand term or purchase intent terms like,
“Buy Lakme Sunscreen Lotion Online”

LOYALTY

Remarket to previous purchasers for loyalty programs or
cross-sellers

SHOPPING CAMPAIGNS

INMOoBI | =- Microsoft Don't Drop The Ball - Own The Category!



Own the category — use search all the way!

Ensure you capture prospects throughout their purchase journey and across your marketing funnel

i 'IPL home party ideas’ ‘Immediate Delivery on Party Packs'’
'‘Best snacks for IPL / party’ 'Cricket Goes Best with Pizza’

%) -

(a]

<

- INTENT

(@) g

=

w W 'IPL offers for pizza’ '20% Off on Orders After Every Six’
“ ‘Buy Dominos pizza’ '‘Order Dominos pizza on Swiggy’

' LOYALTY ‘Order on Swiggy’

INMOoBI | =. Microsoft Don't Drop The Ball - Own The Category!



Ace The Gamﬂis IP
Tips & Tricks
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PL Campaign Ad Sam

b ipi2020

ALL IMAGES

VIDEOS NEWS

Watch the Next IPL Match - Sitting on your

Wakefit Sofa
https://www.wakefit.co/buy-sofa/online «

Ad Relax & Watch your Favourite IPL Match on your
Favourite Sofa. India's Top Selling Brand. Use Code:
WFHOME. Free Shipping. Cash on Delivery. Save With 0%

EMI. Buy Now!

Mattress

Pillow & Cushions

Mattresses

Indian Premier League, 2020

19 September - 10 November

MATCHES TABLE

Match 1

2, Indians

& Super Kings

Sheikh Zayed Stadium, Abu Dhabi

Celebrate Birthday with IPL - Order Cakes Online with Fnp

NEWS

o Mi csK 2] KXIP

Sep 19, 7:30 pm

Sk

{3 @ bing.com/search?qg=mumbai+i (@) }

mumbai indians Q

ALL IMAGES

VIDEOS NEWS

Top 10 Best Hotels In Mumbai India - Luxury
Hotels In Mumbai India 2020

https://www.luxuryhotelsguides.com =

Ad Lowest Rates Guaranteed. Book 24/7. Search Hotels In
Mumbai India today!
Boutique Luxury Hotels - Superb Locations.

Indians Cricket Team

MATCHES NEWS
Indian Premier League, 2020 LIVE
Match 1
2, Indians 140/6 (17.0)
& Super Kings Yet to bat

CSK elected to field

IPL, 2020
Match 5

Sep 23,7:30 pm

® Knight Riders

2, Indians

Sheikh Zayed Stadium, Abu Dhabi

https://www.fnp.com/birthday -ipl/cake-fnp ~
Ad Order Chocolate Cake, Butterscotch Cake, Oreo Cake, Strawberry Cake, Red Velvet Cake. Trusted by 6

Million Customers. Contactless and Safe Delivery. Same Day Delivery Available
Birthday Gifts - ¥ 399.00 - Anniversary Gifts - ¥ 249.00 - Personalised Gifts - ¥ 299.00 - Cakes - ¥ 499.00

INMOBI | gF Microsoft

ples

ipl merchandise »X 2

Nl QO Snopping B images 6D News

[ Vedeos i More

Semngs Tools

About 6920 D00 results (0 44 sacnnds

ads - See ipl merchandise

Y

Buy the official Chennai Super

Buy the official

IPL CSK

Sunsisers

Sunvisers Kings XI Punjab Kings Xl Punjab Mumbai Indians Sunrisers
Shreyas lyars Shikhar Kings Collared Chennai Hyderabad whie  Hydarabad Maich Replica KL Rahul Red Fan T.shirt [ M1 Hyderabad
DC match jersey Dhawan's DC Fan Jersay | SuperKings Halt Kane Welamson Orange Kane Jersey | KXIP Fan Jersey | Jorsey XXL Orange Wamer
on FanCode maitch jersey o CSK Tesht L Sieeves T-Shir Fan Jersey L Wilkamson Fa Jersey L KXIP Jersey M Fan Jersey |
1,490 1,499 649 r4e0 509 599 799 599 599 599
FanCode Shop FanCode Shop FanCode Shop FashionRazor FanCode Shop FanCode Shop FanCode Shop FanCode Shop FanCode Shop FanCoda Shop
delivery Free deliveey Free delvery ee debver

¥ s delivery ee delivery
Ad - shop fancoda comM0Gorsays ~

Official Jerseys of T20 Teams - Only on FanCode Shop

The Offhcal Fan STORE. Get All Your Favounte 120 Team Merchandise Only on FanCode

Shop. Offical T20 Team Jerseys & Dream (1 Merchandise Store. Free Shipping

Kings XI Punjab Jerseys

View the Avasable Products

Sunrisers Hyderabad Tees
Browse Through the Available

Chack Pricing Now Toos Chock Pricing

e delry

very Free delivery Free delivety

IMAGES

VIDEOS

Classes Avallable

Get that Perfect Body This IPL

NEWS

Online

Mips //www urbanpro. com/hitness-class/online «

Ondine

ultimate experience with online classes

Learn Dance, Yoga, Aenal, Gym-Bringing you the

Get that

Perfect Fitness this IPL with 1-1 Personal Classes

Ace The Game This IPL — Tips & Tricks



ldeal Search For Branding Approach

Capitalize on search trends to build your brand’s presence

Test Budgets

Start with a fixed budget and increase it basis campaign results. E.g., 10,000 site visitors per month

Identify the campaign keywords

Bid on keywords that have high search volume and low competition

Define the target audience for the campaign

Build a sustainable audience layer with Microsoft Advertising’s In-Market Audiences

Set campaign targets and KPIs

Aim for maximum impression share (capture free impressions and pay only for clicks)

Build campaign strategy with focused goals

Build innovative and creative ad copies which would help in converting user searches to brand presence

INMMoOBI | =- Microsoft Ace The Game This IPL — Tips & Tricks



Leverage IPL related terms in search ads

Industry vertical specific ad copies

HOME DECOR/

RETAIL

FASHION/
APPAREL

INMOBI | gF Microsoft

India's Premium Level Mattress.
Relax & Watch Your IPL Team
Play on a <brand name>
Mattress.

Don't worry if your favourite
team lost in IPL, <brand name>
will never let you lose!

Celebrate your favorite IPL
team's win in style with <brand
name>.

E-COMMERCE

E-COMMERCE

GROCERY

DELIVERY

Uninterrupted Streaming of IPL
with Big Battery Smartphones.
Latest & Best-Selling Mobiles at
<brand name>

Voice Control Your TVs this IPL
Season with Alexa Enabled TVs
& Bring Home the Stadium. Buy
now at <brand name>

Relax & Watch Your Favourite
IPL Match with Popcorn, Chips,
Juices & Cold Drinks. Buy Now
at <brand name>!

Ace The Game This IPL — Tips & Tricks



Own the SERP this IPL

Own maximum real estate on the Search Engine Results Page with fully optimized Text ads & Shopping Ads

b Top tablets ’O o Q PI"O Tips

Shop for Top tablets
' a Search can be used to increase
== just by

Web Images Videos Maps News Shop My saves

543,000,000 Results Any time w

The Top 5 Tablets of 2017

Ad - www.northwindtraders.com

o [ ] o
Find Great Deals on Top Tablet Brands. Shop our site today! Contoso Tab Fabrikam Tab Contoso Tab 2 Fabrikam Tab a ctlvatl n g Text a n d S h o p pl n g Ad S Tog et h e r
Store Hours Tablet Computers (18GB, WiFi) (Wi Fi Only) (4G 16GB) Bundle
Check On Store Hours. Browse all the latest options. $359.00 $359.00 $230.00 $399.00
Great Tech Deals Every Day! Great Deals on Tablets! Contoso Fabrikam Contoso Fabrikam
Store Locator Top Rated Tablets
Find a Location Near You Browse all the latest options
Great Tech Deals Every Day! Great Deals on Tablets!

Top 5 Tablets of 2017 - Save up to 40% on Tablets.
Ad - www.contoso.com/tablets
You can save 40% on top Tablets, Start Shopping Now

Best Tablets On Sale — No Sales Tax. Contoso Screen~ Contoso Tab FabrikamTab | Contoso Tab

I:d - www.adatum.com Protector (8GB) (16GB) Bundle

Great, Tax-Free Deals. For the Best Tablets, Order Today $24.00 $232.00 5353_00 $399.00 ®-

Bt Table?s of 2017 Contoso Contoso Fabrikam Contoso

ggém;:i;r;k'aarggz’glecuon of Tablets. Get great deals today! G L 4-POINT LI FT 13-P0|NT LIFT
Brand recall rose four points Searchers exposed to a lesser-
for searchers exposed to a known competing diaper

Bid on vour Bid on your Bid on your name-brand diaper ad versus brand ad instead of the
I u . .
e Ke;lWOI’dS Category Competitor searchers who weren't market-leading brand’s ad.
Keywords Keywords exposed to the ad.

Source: “Brand impact of paid search study: disposable diapers,” Microsoft, 2019

INMMoOBI | =. Microsoft Ace The Game This IPL — Tips & Tricks



Own the SERP this IPL — Unlock the full search potential
for your brand

Capture your target audience’s attention with large visual imagery that showcases your brand and products
to increase visibility, interest and sales

1) e e - Q Pro Tip

B® Microsoft Bing wakefit e & -
e e semmdl Leverage IPL related keywords and elements in
Wakefit Back Support Pillow - Great Deals on Top Brands isog?f your visual imagery to make your brand stand

https://www.amazon.in/furniture/wakefit back support pillow ~ ‘ . h h d .
Ad Selection of furniture, décor, storage items and kitchen accessories. Buy now! :, ,’ O ut a n d CO n n ect W It t e a u I e n Ce .

Hug

Medical Supplies at Amazon Linenwala Pillow Protector . s crny s dcorag e - - -
Buy Medical Supplies at Amazon.in Indore Cotton Pillow Protector — ren-t. .f IZ vam x 16700 o o ¥ 76200 e e
Shop Now & Save Money. Buy Online @Amazon.in wakefi! -

See results only from amazon.in 4 2@A @& ® rhin e

Types: C s, Jewellery, Kindle, Luggage
Furniture Kitchen & Dining “—
Furniture : Shop for furniture Shop from a wide range of Kitchen & “
online at best prices in India Dining products at Amazon.in -~
Wakefit Democrazy SALE

Towels & Bedsheets Home Tools il Y e vyopar sccounting sofware .
Online shopping for Home & Kitchen Online shopping for Home & Kitchen Wakefit Beds at Lowest Prices Ever!! m I‘ ‘ l_ - 7‘
from a great selection of from a great selection of == == E E E E E E ? E E ! ? E ? E

g &

wl

yapar App

INMMoOBI | =- Microsoft Ace The Game This IPL — Tips & Tricks



Build a strong line-up around the keywords related to

IPL Commercial

Go beyond the basic brand, product, service and commercial keyword combinations.

Start with keyword variations of this basic combination:

brand + product/service + IPL + ad/commercial

Add in references to:
<product type>, <related products or services>
<actor(s)>, <character(s)>, <commercial elements>
<commercial’s name>
<popular past commercial's name>
<questions raised by the ad>

=  Who's the actor in the brand commercial?
= |s brand’s service really free?
= What song is in the brand commercial?

INMOBI | gF Microsoft

Searched terms related to TV ads

brand, brand product/service, product/service
brand product year, year brand product

brand product price, brand product deals
brand IPL ad/commercial

brand product IPL ad/commercial

brand product IPL

brand <product type>, new brand <product type>
brand <product type> commercial

brand <related or similar product>

<actor> IPL commercial

brand <actor> IPL commercial

<character> in brand ad/commercial

<quirky or memorable element of commercial>,
<element> brand, <element> brand product

brand <commercial's name> ad/commercial
<questions about the ad or the product shown>
<questions raised by the ad>

Ace The Game This IPL — Tips & Tricks




Be there for the powerplay

Run these plays to make the most of your IPL commercial campaigns.

INMOBI

Team up with phrase match and broad match modifier

They'll help you fill in unexpected gaps in your keyword coverage.

.r/> ®
Play offense and defense by bidding on your own brand terms IE
You'll get more clicks and keep competitors at bay. Also bid on competitors’ brand terms to exploit gaps in their | | Bacnashtuiiii

offense.

Dashboard

Give yourself the best on-field advantage with mainline bidding
Bid on the mainline position to show your ad extensions and capture the most clicks.
Visit the Opportunities tab to learn more.

Plan for more conversions with the Enhanced CPC bid strategy

Maximize your conversions while still having control over your bids by using the Enhanced CPC automated bidding
strategy, along with Universal Event Tracking

Keep up on the action with the Microsoft Advertising app for
Android and iOS devices Microsoft Advertising

Whenever you need, wherever you are — including your IPL party, the Microsoft Advertising app makes it easy for app
you to access and update your account on the go.

=- Microsoft Ace The Game This IPL — Tips & Tricks


https://help.bingads.microsoft.com/#apex/3/en/50822/1-500
https://help.bingads.microsoft.com/#apex/3/en/50817/1
https://advertise.bingads.microsoft.com/en-us/insights/use-brand-term-bidding-for-an-effective-offensive-and-defensive-strategy
https://advertise.bingads.microsoft.com/en-us/blog/post/may-2016/dominate-the-offense-with-mainline-bids
https://help.bingads.microsoft.com/#apex/3/en/51103/2
https://advertise.bingads.microsoft.com/en-us/blog/post/august-2016/get-more-conversions-with-the-new-enhanced-cpc-bid-strategy
https://advertise.bingads.microsoft.com/en-us/blog/post/august-2016/get-more-conversions-with-the-new-enhanced-cpc-bid-strategy
https://advertise.bingads.microsoft.com/en-us/solutions/features/universal-event-tracking
https://advertise.bingads.microsoft.com/en-us/solutions/tools/bing-ads-app

\ ‘1 _q;;_" |

“The partnership with Microsoft Advertising enabled us to
achieve a 10X on Return on Ad Spend (ROAS), month on
month. As we continue to grow across markets and product
lines, we are excited to expand our reach with search
through our partnership Microsoft Advertising.”

- Srishty Mishra, Sr. Manager of Digital Marketing,
Wakefit

wakefit

VIEW THE CUSTOMER STORY

INMOBI | g* Microsoft

Branding Impact Revenue Impact -

80% Q-0-Q growth of website traffic Overall

71% rise in revenue

10X ROAS

A4% of total MSA traffic from Search for Branding

131% Q-0-Q growth in brand searches

Wakefit drives efficiencies across the
funnel with Search Advertising

What truly set this campaign apart was Wakefit's ability to appreciate
the true impact of intent-based marketing and search advertising by
not merely leveraging it as a bottom-of-the-funnel activity. As a brand
that understands the pulse of Indian consumers, Wakefit launched a
search for branding campaign just in time for the Indian Premier
League, the most watched cricket league in the world, in a country
where the sport is considered nothing short of a religion.

Ace The Game This IPL — Tips & Tricks


https://about.ads.microsoft.com/en-in/insights/stories/wakefit
https://about.ads.microsoft.com/en-in/insights/stories/wakefit

Benefit from Microsoft Ad?/ertlsmg S
Partnership W|th InMobl
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Benefit from the Microsoft Advertising’s bench

Leverage the Microsoft Advertising platform to help you manage your account, reach your target audience
and increase ad engagement.

Ease of management Target unique audiences Increase ad engagement

- Import Campaigns from - Remarketing in Paid Search - App Extensions
Google AdWords

Device targeting - Call Extensions

- Microsoft Advertising Editor
for PC and Mac

Demographic targeting - Location Extensions

| ocation targeting - Callout Extensions

- Microsoft Advertising App for
Android and iOS devices - Day and time targeting - Review Extensions

- Universal Event Tracking (UET) - Audience insights - Sitelink and Enhanced
Sitelink Extensions

- Automated Rules

- Structured Snippet Extensions

INMOoBI | =. Microsoft Benefit from Microsoft Advertising’s Partnership with InMobi



https://help.bingads.microsoft.com/apex/index/3/en-us/51050
https://advertise.bingads.microsoft.com/en-us/solutions/tools/bing-ads-editor
https://advertise.bingads.microsoft.com/en-us/solutions/tools/bing-ads-app
https://advertise.bingads.microsoft.com/en-us/solutions/features/universal-event-tracking
https://advertise.bingads.microsoft.com/en-us/resources/training/bing-ads-automated-rules
https://advertise.bingads.microsoft.com/en-us/solutions/ad-products/remarketing
https://advertise.bingads.microsoft.com/en-us/solutions/features/device-targeting
https://advertise.bingads.microsoft.com/en-us/resources/training/bing-ads-targeting
https://advertise.bingads.microsoft.com/en-us/solutions/features/location-targeting
https://advertise.bingads.microsoft.com/en-us/resources/training/bing-ads-targeting
http://ads.bingads.microsoft.com/en-us/audience
https://advertise.bingads.microsoft.com/en-us/solutions/ad-extensions/app-extensions
https://advertise.bingads.microsoft.com/en-us/solutions/ad-extensions/call-extensions
https://advertise.bingads.microsoft.com/en-us/solutions/ad-extensions/location-extensions
https://advertise.bingads.microsoft.com/en-us/solutions/ad-extensions/callout-extensions
https://advertise.bingads.microsoft.com/en-us/solutions/ad-extensions/review-extensions
https://advertise.bingads.microsoft.com/en-us/solutions/ad-extensions/sitelink-extensions
https://advertise.bingads.microsoft.com/en-us/blog/post/september-2016/new!-easily-highlight-your-products-and-services-with-structured-snippets

Easily Import Google Campaigns in 6 Steps

Get started with MSA by easily importing Google Search campaigns and capture that
incremental audience at minimal effort.

foos @ aE )

1. Signin

___.

5. Schedule your

2 Select 3. Choose what 4. Use more 6. Review and

Sign in to Google
Ads and select
your account. For
multi-account
users, you'll be
able to select
which Microsoft
Advertising
accounts you'd like
to import in to
before signing in.
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campaigns
and ad groups

Choose the
campaigns and ad
groups youd like to
import from Google
Ads.

to import

Select particular
items to import,
including new
entities like
audience lists and
negative keyword
lists.

options

Make decisions
about other
options, such as
your bids,
budgets and
campaign names.

import

Select whether you
want to import now,
once at a later date
and time, oron a
recurring basis.

make changes

Review your import,
when it was created,
and when you have
it scheduled to run.

Benefit from Microsoft Advertising’s Partnership with InMobi



Tailor made solutions

State-of-the-art expert managed support, when you work
with InMobi’s Microsoft Search Team

1 Dedicated Search Experts

Get access to a dedicated search
campaign expert , with expertise in
multIPLe verticals.

2 Advance Account Setup

Search experts help you leverage state-
of-the-art Microsoft Search Technology.

3 Optimization Strategies

Your search experts ensure that you get
maximum ROI for all your search ad
campaigns.

4 Tailor Made Strategies

Get custom search marketing campaign
strategies for your products, services and
brand.
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Benefit from Microsoft Advertising’s Partnership with InMobi




About InMobi

InMobi drives real connections between brands and
consumers by leveraging its technology platforms and
exclusive access to mobile intelligence. Its Marketing
Cloud creates new paths for brands to understand,
identify, engage and acquire connected consumers. As a
leading technology company, InMobi has been
recognized on both the 2018 and 2019 CNBC Disruptor
50 list and as one of Fast Company’s 2018 World’'s Most
Innovative Companies. For more information, visit
inmobi.com.
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About Microsoft Advertising

Represent your brand at its best with advertising solutions guided by

an uncompromising respect for privacy, brand safety, and data security.
Microsoft Advertising provides intelligent solutions that empower you to deliver
engaging, personalized experiences to over a half a billion people worldwide.
Bing powers billions of searches monthly on the Microsoft Search Network,
including Verizon Media properties (AOL, Yahoo), platforms like Amazon and
Apple, and on Microsoft services like Windows, Office and Microsoft Edge.
Extend your reach and campaign performance with Microsoft Audience
Network, high-quality native placements across devices on premium sites like
MSN, Outlook.com, Microsoft Edge, and Verizon Media. Only Microsoft
Advertising offers LinkedIn Profile targeting on search and native to help you
find highly relevant audiences based on their company, job function and
industry. With Microsoft Advertising, gain access to in-depth insights, intelligent
advertising tools that use Al to improve campaign performance and audience
targeting solutions to create more personalized advertising experiences.
Microsoft Advertising. Intelligent connections.



