
About Wyeth

Wyeth Nutrition is a part of Nestle S.A and develops premium-quality nutritional products scientifically designed to meet the

nutritional needs of children, as well as pregnant and lactating mothers. The S-26 Growing-up milk products is designed to

meet the nutritional needs of children between 1 to 12 years of age.

Highlights

9.3 Million
Impressions in Just 10 Days

17%
Game Completions

The Brand Objective
Amid a world that is undergoing a rapid change, there are many

digital opportunities for children to leverage their potential and

unlock a solid future. Therefore, parents need to support their

child(ren) to find out their potential, interests, and talents from early

on. Wyeth aimed to create an ad campaign with the experience of

Augmented Reality (AR) to engage children while providing an

opportunity for mothers to explore and nurture the child’s potential.

The Solution
Wyeth Nutrition S-26 Procal GOLD launched campaign

#DariBelajarJadiHebat (Nurture The Exceptional) to nurture children to

be exceptional now and in the future through cognitive development

and progressive learning ability. The campaign aimed Female

Audiences between the age 25 to 44 years in Indonesia, working

women, upscale residence dwellers, and health and fitness

enthusiasts.

Leveraging Mobile for Each Stage of the Consumer Journey
The campaign was launched for three stages of the consumer journey process:

 

 

Driving Awareness, Consideration, and Conversions using the “Future Me: AR Coloring Book”
InMobi incorporated fun activities in the ad unit for parents to help their children participate in and to support their growth and development. The ad unit

was designed with an AR Face Filter and an AR Coloring Textbook that enables children to see the images in the book come alive on their parents'

smartphones. The process is visualized as per the journey of the customer aligned with the stages in the ad unit:

 

 

Customer Awareness Stage
The creative starts with awareness as the primary objective when the audiences (mothers) click on the banner that invites them to start the AR Face filter

called “Future Me”. The mothers are given a hint of curiosity with a message that prompts them to know about the future profession of their child. The ad

unit consists of 5 different professions out of which one is displayed as the result.

 

 

Customer Consideration Stage
Upon clicking on the card, the system predicts that the child becomes a coloring professional and encourages parents to click further to kickstart the

child’s future with an AR-based color book. This is where the engagement journey begins paving ways for product consideration. Users can color the

characters from the coloring book. First, the ad unit will access the front camera and create a random result filter to get a character. Then, the coloring

part begins, where they can tap the screen to automatically color the character at once. Then the 3D image appears to mimic the AR feature of the

product and brings the character alive on the phone screen.

 

 

City Targeting
To streamline the campaign to match the target audiences, InMobi launched it in the top 5 cities of Indonesia where the product purchasers

predominantly reside.

 

The Results
The campaign engaged mothers and stimulated the child’s creativity and

imagination through the AR experience. The rich media unit has created a

whopping reach and delivered impeccable results in just 10 days. With 9.3

million total impressions, the campaign reached 4.5 unique users in

Indonesia. Among the cities targeted, the highest engagement rate of

45.8% was observed in the Jakarta city. The campaign recorded 200% click-

through rates on the ad unit. The ad unit recorded 17% of children

completing the game.

Recent Case Studies

Want to get in touch?

The information you provide will be used in accordance with the terms of our privacy policy.

SUBMIT

Wyeth S-26 Procal GOLD Drives Awareness with an
AR Ad Experience

Industry 
Food

Solution 
Understanding Consumers, Engaging with Customers, Acquiring New Users

 Asia ⤓⤓  DOWNL OAD P DF

The ad unit with a unique theme and interactive smartphone engagement has proven to be successful and

captured the audience’s interest in all across the consumer journey. Reaching about 9.3 million users in just 10

days has driven significant growth for S-26 Procal GOLD products in Indonesia.

Maria Francisca
Category Marketing Manager

First Name Last Name

Email* Company Name*

Country

- Please Select -

I am

Please Select

I am interested in

Please Select

Anything else you'd like to tell us?

By checking here, you agree to receive marketing emails about our products and
services. You can unsubscribe via a link in the email.

InMobi Helps Simpli.fi Boost Win Rates
1.5x Through Industry-Leading Locatio…

Signals

InMobi Helps Kayac Successfully
Monetize Their Hypercasual Gaming…

Apps

InMobi Helps IEC Corp Boost Daily Ad
Revenues By 184%

Products

Pulse

Audiences

Exchange

DSP

For Publishers

In-App Monetization

Mediation Platform

Audience Bidding

Company

About Us

Leadership Team

Advisory Board

Press Center

Careers

Trust

Resources

COVID-19

Case Studies

Blog

Insights

Webinars

Whitepapers

Reports

GDPR

Support

Support Center

Contact Us

Download SDK

  

 

Privacy Policy  | Opt-Out  | Security  | Cookie Policy  | Advertiser Terms  | © 2020 InMobi

Case Studies

PRODUCTS RESOURCES COMPANY FOR PUBL ISHERS LOGIN  !

http://site-internal.inmobi.com/pulse
http://site-internal.inmobi.com/audiences
http://site-internal.inmobi.com/exchange
http://site-internal.inmobi.com/dsp
http://site-internal.inmobi.com/advertising-cloud/in-app-monetization
http://site-internal.inmobi.com/advertising-cloud/mediation
http://site-internal.inmobi.com/audience-bidding
http://site-internal.inmobi.com/company/
http://site-internal.inmobi.com/company/leadership/
http://site-internal.inmobi.com/company/customer-advisory-board/
http://site-internal.inmobi.com/company/press
http://site-internal.inmobi.com/company/careers/
http://site-internal.inmobi.com/trust
http://site-internal.inmobi.com/covid-19
http://site-internal.inmobi.com/case-study/
http://site-internal.inmobi.com/blog
http://site-internal.inmobi.com/insights
http://site-internal.inmobi.com/insights/webinars
http://site-internal.inmobi.com/insights/whitepapers
http://site-internal.inmobi.com/insights/reports
http://site-internal.inmobi.com/gdpr
https://support.inmobi.com/
http://site-internal.inmobi.com/company/contact/
http://site-internal.inmobi.com/sdk/
https://www.facebook.com/inmobi
https://twitter.com/InMobi
https://www.linkedin.com/company/272972?trk=tyah&trkInfo=clickedVertical%3Acompany%2CclickedEntityId%3A272972%2Cidx%3A2-1-4%2CtarId%3A1473328119417%2Ctas%3Ainmobi
http://www.iab.net/
http://www.mmaglobal.com/
https://iabtechlab.com/
https://www.tagtoday.net/certified-against-fraud-program/
http://site-internal.inmobi.com/privacy-policy/
http://site-internal.inmobi.com/page/opt-out/
http://site-internal.inmobi.com/security/
http://site-internal.inmobi.com/cookie-policy/
http://site-internal.inmobi.com/advertiser-terms/
http://site-internal.inmobi.com/
http://site-internal.inmobi.com/case-study
http://site-internal.inmobi.com/

