InMobi1 & WYNK Music work with

INAMOBI Diageo to build awareness around
#No1YaariJam campaign on mobile
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A Unique Solution

'InMobi worked with Wynk Music to create a
organic presence for #No1YaariJam on the App
reaching out to India's music enthusiasts
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Pan India reach out to Music enthusiasts
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Influencing Millennials through music
Percentage of listeners

42%  26% 14%

Aged 25 to 35 Aged 35 to 40 Aged 40 to 50
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Branded Push Notifications
were sent out from WYNK
Music to It's user base of over
20 million users n
to check out
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them feel special.
wynk.in/u/101kJrRNS4ZC...
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Wynk Music @WynkMusic - now
Our mesmerizing #No1YaariJam has moved 15M people. If you haven't listened
~ toit, plug in your earphones and check it out now. P.S, Tag your Yaars to make

"As a brand McDowell's Initiates true bonds of friendship. Through
this campaign #No1YaariJam we wanted to create a distinct sonic
[dentity- key brand asset- and thus leveraged mobile music as our
platform of choice. And InMobi helped us achieve this objective In

this unique campaign’
b "k Sridhar B

CDO, Diageo India

¢ Wynk Music * now »

' TheNo.1 Yaari Jam
A soulful celebration of every Yaari
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#No1Yaarida

ASLl YAAR | ISHQ BECTOR & SALIM-SULAIMAN

& Android System

Sync
Too many Contacts deletes.

2 Android System

WLAN networks available
Open WLAN networks available

*
N

Non Other engaging
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Playlist Banner
for Diageo

from the album
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Exclusive Social Media Plug
from the official WYNK MUSIC
soclal media handles spreading
awareness around #No1YaariJam
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